
great allies to the bourbon-making 

process. The high amount of dissolved 

solids are nutritious for the yeast, and 

the heat contributes greatly to the quality 

of the bourbon as it ages in barrels. 

As Rex Williams of Austin-based 

Whiskey Marketing School pointed out, 

bourbons from cooler climates can be 

triple or quadruple the age of Garrison 

bourbon, "and you 

will not get half the 

intensity."

"Basically, it cooks 

the bourbon in the 

barrels in the Texas 

heat, so you get 

barrel-heavy notes," 

Williams said during 

a Whiskey Vault 

video from last year. 

In the video, co-host Daniel 

Whittington sips the same Garrison 

Brothers 94-proof, single-barrel 

bourbon. 

"Everything that's happening in the 

nose and in the taste is happening at 

mach 10," Whittington said. 

The summer heat does make life a 

little harder for the workers in the still 

room as they labor near temperatures 

exceeding 100 degrees, and cart around 

heavy barrels.

"In the summer you are dripping 

with sweat," said Russell Hartmann, 

who began at the distillery working in 

maintenance. Luckily for him, Garrison 

Brothers encourages the same values in 

its employees that made the business 

successful. 

"Every time I came through the 

building, I'd ask them questions about 

the stills, and finally, they said, 'Let's 
just teach you how to run the still.'" 

Hartmann said.

Another employee began at Garrison 

Brothers after he rode up one day on 

a motorcycle and refused to leave, so 

intent he was on being a part of the 

operation. 

Not content to rest on his laurels, 

Garrison wants to do what commercial 

winemakers and beermakers do: 

mail product directly to customers. 

He's been working with the Texas 

Alcoholic Beverage Commission and 

state legislators to try to get distillery 

laws updated. Additionally, distilleries 

aren't allowed to sell their products at 

festivals, unlike breweries and wineries. 

Other impediments include not 

being able to sell whiskey on Sundays 

— including at the distillery's gift shop 

— and not being able to sell customers 

more than two bottles per person per 30 

days from the shop. 

Garrison's no stranger to working 

with lawmakers and bureaucrats. 

After seeing a pothole-ridden trail in 

Austin one day, he wondered why the 

city wasn't fixing it. He called the city, 
was shown the 

insufficient budget, 
and worked to raise 

money, including 

an earmark with 

the help of Senator 

Kate Bailey 
Hutchinson.

Time will 

tell whether 

Garrison and 

other Texas distillers get their way. 

In the meantime, Garrison Brothers 

Distillery will continue trying to outdo 

its competitors, even if it means using 

custom-made barrels that cost three 

times as much as traditional barrels, 

and paying four times more for grain 

than larger distilleries. Garrison could 

definitely make cheaper bourbon — his 
averages $80 a bottle, compared to the 

typical $35 —  but that's something he 

and his investors are opposed to doing.

"If we were just like everybody else, 

I don't know that we would succeed," 

Cordes said. "We have to be that 

gourmet brand."

“If I cannot drink Bourbon 

and smoke cigars in Heaven, 

then I shall not go.”
– MARK TWAIN
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